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- case), though we change and don’t have

_evolve and even get better with age.

‘before she hits the bottle... .. .the coloring"

are once again giving Levi their “IT. List” stamp of
~-approval. And you-know we'll all follow the trend. .

Golden Oldles B
- With my Mums 60th b1rthday (gasp
only weeks away, I've been forced to take:
stock and think about how, as we all age, [
sometimes (and certainly in my Mum’s - [g&%:

that first bloom of youth, we can also

Mum doesn’t dye her hair. It’s chestnut':-; Hads
brown and shiny, though at the last count §2¢

" she does have six strands of gray (you "

need amagnifying glass to see them), and: i
so she’s decided to wait until she hits 60 [

bottle that is. But what bottle should she [

“¢hoose? Is there someth.mg worthy of 60- |
Y year-old hair?, . .. " B -
- . "How about a produet that has aged Just as Well as -

Mum has, or even better? - - |
-+ TJOreal has been: around for nearly 100 years and |
-ig still going strong as one of the leadmg hair color-

-ing, products on'the market. Like my Mum; they have
~evolved, changed and diversified its assets and image

~and so,.w1th nearly a century of experience, they just
m1ght be the product hne Worthy enough for 60 years :
. of virgin hair,

It’s hard: to. beheve that L’Qreal, a company that

: _'seems so new and fresh, has been-around longerthan
= any of us. 'With'this in mind, I- decided to recognize -

some ‘other-long-lived products and beauty" lines;

golden oldies that we take for granted but are worth -
an ausplcmusmentlon e T

.. Wrangler jeans is nearly as old as ‘my Mum

- estabhshed in 1947 and has continued to’ reign
.. strong by evolvmg and changmg Wrangler now has
- many sub31d1ary ¢companies- like Riggs- Workwear

- Pro Gear, Timber Creek; and a line of khaki pants.
Impress1ve that & company can- grow. and maintain - -
~ . its presence for nearly 60. years, nght‘? That is until - -
- you take look at Levi Strauss, the first-and original
- Jean At 133-years-old., Levis is still :as strong a brand
- 'as evér —even of late becoming an'A listfashion‘item,

as’ apposed to Just a-great-old standard. Celebntles

'f‘ff' Ilnjmne l.'an nam:e lllm

. -Fg[.;ove'r"93_ .years.Ar,thur.‘Murray- has.b.e"e‘ri teach7

‘| dance. Why not'let us teach you too? Ouir f’-'

- with the “star makers”

.....

ing the ‘world... and-many of its stars o

certified. professmnal mstructors can: help '
youi find yourself dancing. You learn step-by-
step, in.one-on-one-private lessons-as. well
as:group. and practice.lessons. So.come on,:
Join the fun. Call now and start dancing_ :

>

j mﬂ'ﬁy 425 Country RossA-
Jl(urra TN Southampton
. 631-283-1488

4 rmo-qm..' '

WWW. arthurmurraysuffolkcom
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| I m only hopmg that my Mum lasts and looks as good
, ‘-as theydo,. = |
" Keds first hit stores in: 1916 and were: the folks '.
V-who cameé up with the word sneaker. oIts adyertls-'.. B
ing agency comed the phirase for Keds because their
- ribber- soles . were" very qulet and allowed you “to
- “sneak” around 90 years agothe brand was extreme-
, ,ly popular and worn initially by famous athletes. But
watch’ out, because, although Keds' have been a pres-
~ ‘ehcein the market for those 90 years, ‘they've recent- .
ly made a huge comeback and are front and center as
one.of the hottest trends agam somewhat because of
- their ‘¢urrent. advertlsmg campaagn spearheaded by'
) Nhscha Barton. -~ - N
Ray Bans, born in 1937 became the “IT” glasses
in the 50s. Then they-had a major" comeback in-the’
80s. Who can- forget Tom Cruise and -those Av1ators?
. But nearly 70 years later Ray Bans are Just as- pop- |

.»/

“Who Else Wants to Lose Ten Years &
r -+ in'60:Minutes or Less M TRETRA
WITHOUT Surgery or Downtnne"! !”

N Personal Promlse

| ular as ever w1’th yet more celebnty con-' "
{ donéd publicity. Seen on Drew Barrymore;-

A Lucy Liu ahd Cameron D1az in’ Charlie’s .
%1 Angels, and Ben Affleck in Daredevzl, Ray

o] . Bans are just-as hot as ever.

'came up with that thing all toothpastes
d base- their credibility on.......flouride?
¢l ‘Wonder no more, Crest, used by 150 mil-
@4  lion Americans, was the first to develop the
use of fluoride. But this 51-year-old: com-
2 pany, liké all our golden oldles eévolvedand
g1 expanded their dental care range and in
wimereid 2000 launched another first, ~home
' =48 whitening. strips. Crest says that a white -

.. ooeo: and- healthy® smile “is “the best ‘fashipn .
accessory there is »......They just might have a'point. -

Wisdom: conies with age so at 51 Crest 1s headed in
the right direction. . - .
Suave; like Ray Bans ‘was also developed in 1937 "

» .‘Imtlally de81gned as-a hair, tonic, ‘it evolved into a
" shampoo in the 50s. Now, though. there aré so many
. -shampoos out there; from the high-end ones that. peo-

ple simply must have for those perfect sﬂky locks we

all lust for, to the less expensive brands like- Suave,

- Suave is far.from being all washed up, no matter how.

g ﬁerce the’ corpetition. Strll -going strong. nearly 60 .

" years later, they produce 18 bbttles of" shampoo a sec--
“ond. Not bad for a-golden oldle._ ;

 So;if you think that something. (61- someone) might

" 'be atad past its expiration date —think again: They
. can. always remvent reguvenate and: have a spectac-_ .

ular come back when you least expect 1t

_V .

PR
.

.‘

written “Com]

: “I promise you the most gentle and caring’

,treatment while you experience my. exclusive
- “Dr. Covey's Natural Youth Solutions Process™ ”_..
I.'thmk your renewal experience will repalr and
rejuvcnate your skm, and make-you “glow” long.
after you-leave'my « office: But that's fiot-all} My
prehenswe Touch-Up Program”

Consumer

3 helps ensure: that you'll-be dehghted w1th your

. natma results 2 D&. A&A’md% Com_r

on8,347+panenlstohelpthem ~ R e LA ~ ,
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'WTIHOUl‘Surgcxyor. Alexander J Covey, M D 897 Off - _
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e ',FREE Consultation! LSS
Py Call Dr: Govey NOW CARIET AP LI

Informatlon .
WARNING!!!,-. (Thermage) B ~to Book Your . SONLPPLRL R |
'.- e -f'-' ' Mesotherapy“ Consultatlon' YRR
| .Dlscover the 7 Secrets - . Laser Treatment of Acne L 1(800) 403"7268 " ...'.". 3 :"
.‘ toChoosing the nght | - & Acne Scamngv ST ;:g -“_ i i FREE, FE A \,,-w
=7 -2 Cosmetic Surgeon for _“; e Laser Remgval of Sun linendlyPhone Advice!-.: | -
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'Crest - toothpaste. Ever wonder who =~




